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AlJ — The official exporter of food, cosmetics, household chemicals,
and automotive products from Japan.

The office is located
On the market
since 2013
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COMPETITIVE PRICES AND
HIGH PROFIT

WARRANTY OF
PRODUCT ORIGIN

CONTRACTS WITH
MANUFACTURES

SUPPLY STABILITY FAST DELIVERY

ARKET INTEREST IN ASIAN
GOODS, NOVELTY OF

WIDE RANGE OF PRODUCTS PRODUCTS, HIGH QUALITY
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N ICONIC PRODUCT IN THE HISTORY
OF LOTTE COMPANY

IT HAS BEEN PRODUCED FOR MORE THAN
50 YEARS

CRUNKY CHOCOLATE IN
JAPAN IS A SYNONYM FOR
CRISPY CHOCOLATE

Chocolate is named after cocoa bean supplier
countries. It has a very mild taste and a melting
texture.

Net weight 50gr. / 119,6 gr.

It has a lot of small balls of crunchy
biscuits, perfectly combined with
chocolate.

Net weight — 50 gr./119.6 gr.




MACADAMIA is the most

expensive nut in the world!

It contains of the vitamin: B, E
minerals: calcium, selenium,
copper, phosphorus, zinc, potassium

Each candy is a whole large
macadamia nut, covered with two layers
of high—quality milk chocolate.

Net weight — 67 gr.

THROAT LOZENGES have been available since 1985

The entire series contains an herbal complex of 13 plants.
Table Pastille relieve the discomfort of coughing and

sore throat, and they are very tasty. The beneficial

effect of these candies is enhanced by concentrated
quince juice and honey.

Net weight — 58 gr.

CHOCOLATE-COVERED ALMONDS

Some of the most popular LOTTE
chocolates. Properly roasted almonds,
topped with two layers of high-quality
chocolate - bitter and milk.

Net weight — 86 gr.




COOKIE PIE NO Ml
THERE ARE 64 LAYERS IN EACH COOKIE!

Puff pastry made from unsweetened

dough, with a rudd

]g_?lfamelized crustand a soft chocolate
illing.

Net weight:
Dark Chocolate - 69 gr.,
Milk Chocolate - 73 gr.
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ZERO SUGAR-FREE COOKIES

Delicious cookies with a crunchy
texture, delicate taste and no harm

to the figure!

Net weight - 72,6 gr.




KOALA’S MARCH COOKIES

THERE IS A DRAWING ON EACH COOKIE

A total of 210 different drawings of marsupial cubs
have been created, and which koalas will be in each
package is a surprise

Net weight -19.5 gr./ 37gr./195 gr.

LOTTE

THAILAND

‘ NETWT.40g
NETWT.40g

THIN TUBES OF CRISPY UNSWEETENED COOKI
Filled inside with strawberry/vanilla/cocoa
cream.

Net weight -11 gr/40 gr/132 gr




ICONIC CANDIES IN JAPAN

THEY HAVE BEEN PRODUCED SINCE 1975.

Hi-Chew candies are much juicier
and more fruity than regular candies.

Flavors: Grape, Strawberry, Green Apple,
Lemon

Net weight — 55.2 gr/58.8 gr

1 2 5 YEARS

ON THE MARKET

ONE OF THE LARGEST AND

MOST FAMOUS
MANUFACTURERS
CONFECTIONERY PRODUCTS IN
JAPAN
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DARS

THEY HAVE BEEN PRODUCED SINCE1993.

Classic milk chocolate with a light caramel
flavor and white chocolate with a rich
creamy milk flavor.

Net weight — 47 gr. /99 gr.
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CARRE DE CHOCOLAT

PREMIUM CHOCOLATE LINE

Luxury chocolate, in the production of which
special attention is paid to raw materials,
production method and packaging.

Net weight — 86 gr./87 gr.
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MOCHI - traditional and most popular sweets in Japan, China and Korea.
A delicate and delicious dessert made from rice dough will be appreciated not only by sweet

lovers, but also by supporters of proper nutrition and everyone who watches their figure.

Flavors:

Fruity: White Peach, Melon, Strawberry, Tangerine, Grapes, Persimmon,

Lemon, Yuzu, Apple.
Exotic Flavors: Hakata Salt, Amazake, Matcha, Walnut, Sakura, Kibi Dango, Almonds, Cheese

Net weight — 130 gr.-230 gr.

SEIKI MOCHI JAPAN

JAPAN , SINCE 1970

5 5 YEARS

ON THE MARKET

-

THE WINNER IN NATIONAL
EXHIBITIONS CONFECTIONERY
PRODUCTS
2008, 2013, 2018




Net weight — 96 gr.

LOW-CALORIE

Konnyaku root is a natural gelling ingredient that
regulates the functioning of the stomach and intestines.

It has absorbent properties and removes toxins. It does
not contain gluten, sugar, or fat., what makes a dietary
product

INCREDIBLY DELICIOUS DESSERT!

Flavors: grape, grapefruit, mango, mandarin, nutmeg, peach, apple, yuzu.
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YUKIGUNI

JAPAN, SINCE 1994

3 O YEARS

OLD ON THE MARKET

Konjac
Jelly
o

g
THE MAIN DIRECTION OF THE
COMPANY IS THE PRODUCTION OF
PRODUCTS FROM THE KONNYAKU
PLANT, WHICH IS GROWN IN
THE JAPANESE PREFECTURE OF

USEFUL GUNMA.

The water-soluble fiber in the
composition removes excess sugar from
the blood. Fish collagen improves the
structure of the skin and increases the
elasticity of blood vessels.
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freshest and

first leaves that are harvested primarily at
LOTTE's mint farm.

Cool Mint is a mint chewing gum created on
the basis of natural menthol, which has a
cool refreshing taste.

Distinctive feature of Green Gum is mint, the Bmcmmcx

Black gum - This series is popular not only

Net weight -26.1 gr because of its black color, but also because
of its powerful invigorating effect. In addition
to the rich mint flavor, the chewing gum
contains caffeine, leaf extract Ginkgo
chrysanthemums that are invigorating and
refreshing.

Contains ginkgo biloba leaf extract, LOT 1 Eg ' .
which stimulates blood supply to the f2 S ey Net weight -26.1 gr.
brain, helping to improve memory and G U M/ :

=

concentration.
(0 0 L MIN

Improves memory.

Net weight -21 gr.




LOTTE

| Blue Berry
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Classic chewing gum in plates.

Tastes: Blueberries, Japanese plums

Net weight -26.1 gr
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LOTTE

JAPAN, SINCE 1948

It doesn't stick to your teeth. The Free zone

chewing gum was developed in 1983 primarily .

for people with dentures so that it would not S
stick to the dentures. But it suits everyone.,

Since the texture is still there, that's it just as

soft and plastic.

Tastes: Lemon, Menthol.

Net weight -25.2 gr

Soft filling Acuo is a series with a variety of
mint flavors that instantly refreshes your

'I# -): (-<L\j]“b breath.
Iﬂ IL L L These ar.e p.ads with p.atented. MFL aquo

L : capsules inside — a mint soft filling that
W335WLEY makes the taste cool and long-lasting. The

series has been produced since 2006.

l ( \n b Tastes: Green Mint, Blue Mint, Citrus mint
l—l IL L L Net weight -21 gr
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The traditional and most popular type of
soy sauce. It has a balanced harmony of
taste, color and aroma.

Packaging: Plastic bottle-200 ml,
400 ml, 500 ml, 2000 ml|,1800 ml
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JAPAN, SINCE 1873

150 years

on the market

CONVENIENT COVER
WITH A DISPENSER

3 FACTORIES IN JAPAN 1
FACTORY IN EUROPE

OWN RESEARCH PROJECTS
LABORATORIES

It has a richer and milder taste due to

the addition of 10% more natural flavor

enhancer —umami. \
Packaging:

Glass bottle, 150 ml



TOCA

SHODA

Mild-flavored soy sauce made by adding
dried mackerel and mirin

to a traditional, re-aged soy sauce. It can
be used for sashimi and cold tofu, as well as
for stews. and hot dishes in pots.

The special sauce is made from whole
soybeans. The mild taste and deep
aroma characteristic of whole soy sauce
emphasize the taste of the dish.

Packaging:
Plastic bottle
400 ml, 1000 ml, 1800 ml

Packaging: Glass bottle
150 ml, 400 ml, 500 ml

Delicious soy sauce two-stage extract from
selected whole grain crops. It has a deep
and delicate taste, elegant aroma and
beautiful coloring.

For discerning people.

This soy sauce contains
45% less salt than in regular soy sauce.

Packaging:
Glass bottle - 500 ml, 1800 ml

Packaging:
Glass bottle - 300 ml, 500 ml
Plastic bottle -200 ml






MITSUMOTO
T COFFEE

GROUND

Natural ground coffee of various degrees of

roasting.
G RAI N Top-grade grains from Brazil, Colombia and
Ethiopia.

Soft packaging -240 g /—\6 7 years j
on the market

Mocha ORIGINAL
Blend BLEND
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Natural coffee beans. Top-grade grains
from Colombia, Brazil and Ethiopia.

Packing: Soft packaging - 450 g

MMC - THE OWNER OF
THE A LARGE NETWORK
COFFEE SHOPS IN JAPAN
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Natural coffee in drip bags.

Delicious coffee without special skills and
equipment!

Packing:
Soft packaging, 8 pcs/pack, 64g.

ZZ% MITSUMOTO
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Freeze-dried instant coffee from the leading
manufacturer of coffee products in Japan.

Packing:
Soft packaging - 80g.
Glass jar - 200g



47 years

on the market

FRESH

m.  ROASTED

Natural coffee beans. A wide range of OEM PRODUCTS
flavors: American Blend, Espresso, PRODUCTION

European Blend, Golden Blend,

High Blend, Mild Blend, Mocha Blend. Natural ground coffee.

Packing:
Soft packaging- 500g., 1000g.

Packing:

Soft packaging- 1000g. OWN DEVELOPMENTS IN
THE FIELD OF ROASTING
AND COFFEE STORAGE



Natural coffee in drip bags. Delicious coffee
without special skills and equipment!

Packaging:
Soft packaging -70g., 80g., 160g.
Cardboard box -63-192g
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COFFEE

SPRAY DRIED

SEIKO COFFEE

SENIX0 COFFER

Freeze-dried and finely ground.

Packaging:
Soft packaging -80g, 110g, 200g

Instant tea in sticks with flavors of
matcha cappuccino with monk
fruit and black with milk.

Packing:
Cardboard box -40 sticks




AJ —is your guide to the
world of Asian quality

aj-Co.|p



https://aj-co.jp/jp/
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